[bookmark: _GoBack]MRKT 601 Week 3 Discussion– Socially responsible marketing
Read the Kuntz & Dierser (2017) case study from the W3 Readings about a cause-marketing partnership between a non-profit, Special Olympics and the for-profit company, Hooters restaurant.
Assume that Hooters has approached the Special Olympics with a sponsorship offer the value of which exceeds any other sponsor on the current roster of corporate sponsors.
As the Marketing Director for the Special Olympics, would you partner with Hooters?  Why? Why not?
Discuss your decision in terms of socially responsible marketing using concepts from the lecture module. Support your views with specific reference to the W3 Readings.
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